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DR. BABASAHEB AMBEDKAR MARATHWADA UNIVERSITY
CIRCULAR NO.SU/ Com /C.B.C.& G.S./P.G. Syll./02/2018

e

It is hereby informed to all concerned that, the syllabi prepared by
the Board of Studies & recommended by the Dean, Faulty of Commerce

& Management the Academic Council at its meeting held on 30 June

& 02 July 2018 has decided that to adopt the Choice Based Credit

and Grading System which are already run in University Campus
from the Academic Year 2011-12 to 2018-2019 & onwards that the
same Curriculum should be implement to the affiliated colleges at
Post Graduate level from the academic Year 2018-2019 Under the

Faculty of Commerce & Management.

Sr. No. | Name of the Course Semester
1] M.Com. I1&I11
2] M. Phil Annual

This is effective from the Academic Year 2018-2019 & onwards as
appended herewith.

All concerned are requested to note the contents of this circular and
bring the notice to the students, teachers and staff for their information
and necessary action. :

University Campus, *
Aurangabad-431 004. * P 7 ‘:’,.’ -~
ReEF.NO. SU/ COMMERCE/2018-19 * Pro. Vice-Chancellor

_— — — * . -

l&‘j‘o? et e K1 {//’
Date:- 19-07-2018. SE % '
* % %k %k X
*

Copy forwarded with compliments to :-
1] The Principals, affiliated concerned Colleges,
Dr. Babasaheb Ambedkar Marathwada University.
2] The Director, University Network & Information Centre, UNIC, with a
request to upload this Circular on University Website.
Copy to :-
1] The Director, Board of Examination & Evaluation,
2] The Section Officer, [ M.Com. Unit | Examination Branch,
3] The Section officer, [Eligibility Unit],
4] The Programmer [Computer Unit-1] Examinations,
5] The Programmer [Computer Unit-2] Examinations,
6] The In-charge, [E-Suvidha Kendra], Rajarshi Shahu Maharaj Pariksha
Bhavan, Dr. Babasaheb Ambekar Marathwada University.
7] The Public Relation Officer,
8] The Record Keeper.
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Curriculum of M.com.IsT YEAR

under Choice Based Credit & Grading System

SEMESTER FIRST & SECOND

RUN AT COLLEGE LEVEL

[ Effective from the Academic Year 2018-19 & onwards ]
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DR.BABASAHEB AM BEDKARMARATHWDA
UNIVERSITY, AURANGABAD

Curriculum under Choice Based Credit & Grading System

V.Com. I & Il Year

Semester — 1 to 1

Run at college level from the

Academic Year 2018-19 & onwards

/NS
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M.COM. FIRST SEMESTER

SURIECT: MODERN MANAGEMENT PRACTICES

L]

COURSE CODE:; COM - No. of Credits: 4 Semester: |

Subject Title: Modern Management Practices. ~NTarks 80120 100

Course Objectives: To Tearn nemagerial qualitics and prachices, To e ik

abilities of students,

Unit Course Content  Perinds

[ Minaeement Coneepts. Fvaluation of Nmigement [houehis, Approaches o or 15

schools of management (houghts, Role ol namagenent in alobalized world,
Current Lrends ol management amd its grow ing signilicanee,

2 Functions of management  Planning, Organizing, Controlling, Co-ardination, ' 15
Directing. Stalling. Cenealization and Decentralization of authority, Decision
mithing.

i Motivation  Definition. Natures Importanee. | ypes managerial approaeches 1o 15
motivation,  Theories  of  motivation:  Masloss need  hierarehy. I lerzburas
motivation Hygine theors. Fauity theory, MeCellands needs theors,

Requirements ol @ sound motivational sysien. motivational pattesn in ndian
OrgaTzations
I eadership, Organizational  conflicl I eadership  delininon,  Importance . I3
approaches or theories of leadership. Trait theors. Clarismatic leadership theory.
1 eadership st fes i Indian organizitions.
| Organizational conflicts: Functional and dy stunetional aspects of contlicts.
Sources. Interpersonal contlict, Intergroup contlict, Conllict managenent,
Sugaested Readings:
L Sherlehar Management Value Oriented THolistic Approach”™. Himalaya Publishing 2007,
201, Ramasamy “Principles o Management | linalas o Publishing House 2009,
3 GUS Sudha - Management Coneepts and Organizational Behavior” RIBSA Publishers 2005,
1. Stephen Robbins “Organizational Behavior “Prentice hall of India 2006,

Additional Readings:

I Terry George “Principles of nianagement”
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VM.COM. FIRST SEMESTER

SUBJECT: MANAGERIAL FCONOMICS

COURSE CODI

CON- No ol Credits: 4 Semester: |

T T —— A laeks 8O E200 - 100

Subject Tite; NManagerial Feanomics

Course Objeetives: Update the subjeet knowledie among e stmrerts ot coppertibe s andals e e

ceonomic development of nation,

Lnit
I’

Course content ‘ Periods

|
Nature and scope ol nuigerial ceonomics: Objectives ol g birm. cconamie theory I 5

CLONOIICS.

and managerial theory. Tandamental ceonontics congept. importance ol managerial

neremental  principles.  Opportunity — costs principles, I)iwmlnliny‘

[ neinciples. Faui-mareingl prineiples,
H |

Demand  analysis and demannd - foreeasting individual and marketing demand. | 15 |

Functions. law ol demand. deterninants o demand. clasticity of denand . and its | [
|

. i “ ' . . . i i (I * |

importanee, prive elistcits. inconi clasticity and its use in decision miaking |

: ; . ; " |
Cpemand Forecasting: Introduetion. Meaning and - Forecasting. [ evel of Demand |

Farecasting. Criteria for Good Demand Forecasting,. Methuds or - Teehnigues of

Demand Forecasting. Survey Methods. Statistical Methods. Demand 1orceasting lora |

N Pl'luiLIL‘I\ |

Production analysis and business excle production funetion. production with one or

W variable inputs. stages ol production ceonomics ol seale. estimation ol production

A

function. cost theory and estimation. law of return to seale. cost ol production . ‘
[ Business evele: Natwre and phises ol business ¢yele, theories ol business exeles.

Measures 1o contral husiness exeles. Inflation. types and elfects olinflation. | |
| Price determination under difterent market conditions:  Characteristies ol diflerent ‘ ] |

[ market structure perleet competition. monopolistic competition. aligopoly and

monopoly.
| .

- Reference books:

4

“Adhikary. M. Business Feanomie. New Pelhi. Exeel Books 2000,

Buamol. Wi, Feanomic theory and aperations amtlysis 3" ed New Dethi, prentice Hall

ne.. 9o,

3. Chopra, O, Manaeerial | conomics, New Delhi Lata MeGiraw THIETO8S,

b

Keat. Paul G,

& Philips K.Y Young, Managerial | conomics. prentice Hall, New Jersey 1996,




Master file

Koutsosimanns. A, Madern Micro beanomies. New York, Maemillan, 1991

Milarom. P And Robers 1 conomies, Oroanization and Management.

Jersev.  prentice Hall 1092,

Toel Dean “Managerinl Teonomics™ prentice Hall.

Fnglewood CHITS. New




M. Com — | (Semester-1)
SUBIECT: CORPORATE FINANCIAL ACCOUNTING
COURSE CODE: COM N, of Credits: 4 semesters Ist

Subject Title: Corporate Financial Accounting Marks 80420 = 100

Course Objective: Lhe objective ol this course is To Toar THC ToaTIos T AT TCes o OrpemiHe TR

Accounting.
Unit | Course Content I| Periods
! | I Accounting Standards: (Theory) Meaning and delinition ol Accounting., I‘ 5 |
Acenunting Convention. Accounting Principles. Detinition ol veconmting Standard.
Indian Accounting Standards - I
: AS |- Disclostre of Aceounting Palicies | ‘
I
AS 3 Cash Flow Statemainls [
CAS 20- Lumings per Share
| | AS 21 Consolidiated Finaneial Statements
International Accounting Standard -
IAS |- Presentation of Financiil Stements
i IAS 7 - Statement of Cush Flows
| IAS 33 - Famings per Share . i
| 2 :Fillill\t‘ii” Accounting ol Companies:(Pheory and Numerie) - Meaning and | 3 :
[ detinition of Finaoeiml Skiement. Freparation ol Financial Statements ol the
companivs  Nanulactar. Prding & P&l A, P&l Apprapriation A .'mLI|
| Balanee Sheeth, Meaning of Analysis and Interpretation ol Financial Stements
| U
1 Valuation of Goodwill and Shares:  (Numerie) - Concept ol Valuation 10 =
| Companies. Valuation of Shares- Methods ol valuation ol shares- 11 NeU Asserts |
Method, 2y Faring Yield Mathod. 3) Return on € apital Method. 1) Priced arning
Method aid Fair Value Nethod | |
| Valuation of Goodwill - Methods of valting Goodwill 1) Number ol” Years
' | purchase of average profits method. 2) ¢ apitalization method. 3y Annuity method. H |
‘ | Super profits method. !
I | Holding Company Aceount: (Numerie) - Meuning and delinition of llnldiny.l |3
Company. Costal Control, € apital Profit. Minoriy Interest. € aleulation ol Goodwill
| or Capital reserve. Consolidied Balanee sheet of Holding Compamy with One
| Subsidiar Company and with e Subsidiary Company I
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REFERENCE BOOKS:
| Advaneed Accountanes = DrArulanandan and Prof. Raman
v Advanced Accountanes - Shuklivand Gressal

3. Advanced Accountancey - SN Maheshwary

4. Corporate Accounting=Dro SN maheshwar

5. Advanced Financial Accounting - Gupta RUT
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M. Com — 1 (Semester-1)

SUBJECT: BUSINESS ENVIRONMIENT (ELECTIVE)
COURSE CODE: COM No, of Credits:4 Semester: Ist

Subjeet Title: Business Favironment (Flective) Murks 80420 100

Course Ohjeetive: This course develops abiliny 1o anderstiand e coneepti T OTE T TTSTIeSY

] chvironment and its .|p|\||L':|||.\n 111 b =IO TTRERTTTE T TR F

 Unit Course Content Periods |
< 1L, [ tntroduction:  Meaning and delinition of Business  Eovironment, Coneept ol |5 ‘
Business Invironment, Significanee and Nature of Business Fny ironment. Flement

ol Business eiyitonment= hitermal and External: Chaneinge dimensions off Business | |

cnvironment. Technigues ol environmental scanning and maniaring ! ‘
| 2. | Feonomic environment of business: Sivoificance and clements ol ceonomic | |5
I environment. Leonomic system and business environment. Giovt, Policies- Industrial | |
Policy. Fiseal Policy. Monctary Poliey. | NN Policy. Public sector and eeonomic
development ‘
i i Political and Teeal environment of business: | [entents of Polical Tovironment. | 13
' povernment and. business., changing dimensions of legal - environment in India.
| FMRIEE Act FEMA - and licensing  policy.  consumer pratection Aet, Sovial | |
| responsibility of business. |
i | | Social-cultural  Fovironment:  Floments of Soch-cultural  Enyironment. Social | |5 I
institutions and systems. Social values and attitudes. Social eroups- middle class. |
Pualism i Indian socicty and problems o uneven distribution. merging rural | !
j sector in hadia. ‘
‘ 3. International and  Teehnological  Fovironment: Multinational  Carporations, : 15
| | Foreign Collaborations and Indian business. Noti-resident Indians and corporate |
: II sector, International  economic  institutions- WO, World  Bank.  Imernational |
I Monetary Fund and their importanee 1o hidia. Forcign Trade Policies. Technological | ‘
|

envisonment of India. Polics an Research and Development
|

References:
L. Aswathappa K. Legal Favironment of Business. Himalava Publication. New Delhi.

|
I

Ghosh Biswanath= Leonomic Faviconment ol business. Vikas Publication. New Delhi.

3 Adhikari M= Feonomic | nviroment ol Business . Sultan Chand and Sons . New Delhi.
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Lo Ramaswin V.S, and Nama kumari- Strae

New Delhj.

gie Planning [or corporiate suicess, Macmillan.

S Nenguplt NoK. Governmen and Business in india, Vikas publications. New Delhi,
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M. Com — | (Semester-1) (Elective)

SUBIECT: STATISTICAL ANALYSIN

COURSE CODE: COM No, ol Credits: 4 Semester: Ist

= Subjeet Title: Statistical Analysis Marks 80120 100

Course Ohjectiver To acquaintstudentswithstatistical LeChILes Lse TOr TR g mManager i qeeiston 10—

aequire skills required Tor statisiical analysis TOFTCSCATCITTTRTTVERS:

| Lnit ! Course Contentd ]. Periods ‘
- L Time Series Analysis - Meaning. Companents ol lime series- General T rend. T 15
Geasomal Fluctuations. Cyelical Fluetuations, Trregular Varbations. (1 heory) ‘
Moving Average and | east Squares methn s of Measurement of Trend (Numeric) ‘
2 Statistical Quality Control: (Theory and Numerie) - Statistical contral ol i 15
quality: catses of Variations in gualin: Qualiny control charts: Purpose and logic | |
ol theit constructions, ¢ Theors ) Control charts Tor variables- Mean N Charts and | ‘
j Range (R) Charts, Choice betweenX and REDarts. (Numeric)
3 Hypothesis Testing @ (Theory and Numerie) - Introduction and Meaning ul'-I I
Hypothesis. Types of s pothesis- Null and Alernative Ly pothesis. Procedure of
| [1spathesis esting, (Testing of means when population standard desiation is |
known or Not knowi Measiring the power ol 4 hs pothesis Lesls Iy pothesis I
testing Tor difference between Mean. [wo saimple tests Testing ol difference |
1 hetween means and proportions with large and small samples, Limitations o the ‘ |
| Il pothesis, |
. Lo chi-Square And Analysis OF Varianee Theary and Numeric) - Meaning ol Chi ' &) l

| Square. Chi Squiare probability curve, Devree of frecdom, Signilicunes ol testing.
| se aff Chi Square test. Steps invalved in applying Chissguare test. Analysis al’ |

o 1 ; : . § |
Variance (ANOVA) - Meaning, Teehnigue - Direct Method. Shert cut Method and !

coding method One Wy Classification and Taa was € lassi eation i
Reference Books:

1 Statisties M C Shukla and S SGulshan

2. Quantitative Technigues in Business D, AL B Rao

3. An Introduction to Statistical Method — C. B Guptas Vijay Gupta

4 Statisties for Management - 1 evin | Richard and Rubins avid

n

Complete business statisties - Amir ). Aczel. Jay avelSounderpandian

6. Business Statistics: Contemporary Decision Making- ken I3lack
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7. Advanced Statistics - Poonia, Virender

8. Statistics lor Business & Feonomies - Harper Collins,
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M. Com — I (Semester-11) (Flective)

D-Commercee

Credit 04

~Nurhs 80020 100

Course Objective: Lo make anware students about recent changees taken place i Indian TFinancral
Svstem about digitabization. Fhe student il b ahle (o use appropriate technologics and ols [or

D-commerce.

Lnit Course Content [ Perinds
| ; ! ) [
L pigital Commeree Delinition. Meaning and Coneept of D-commeree. I5 |

Need and Scope of Digitalization Coneept of F-commeree. Diflerence

between F-commeree and D-commerce Merits and Demerits ol D+ |
Commeree | ‘
¥ | Changing Scenario of Trade and Business: (ashless Teanomy - Digital | N
Commerce Cyele, Digital Business  Gariner’s SEX sieps o huild o '
successiul business, Digital Marketing  Meaning and Channels ol Digital
Marketing (Use of Social Media in D-commeree
|
- ! ~: .
C30 | Platform for Digitization:- Meaning ol Digitization and Digitalization | L5
N | DilTerence between Digitization-Digitalization and Franstormation . :
Process of Digitalization . Role of Digitization in Commeree. Irade and | |
| |
| BBusiness . Irends in Digitization in India.mployment Generation through l
; divitization | ‘
| & Application of Electronic Devices in D-commerce Meaning and 1y pes of ‘ IS
| Elecrronic deviees used in Decommerce (Da's and Don'ts ol using applications and | ‘
| | ehsite Security measures in use of applications and websites ,Cyber Seeurity and | |

Cyber Crime Cyber Laws
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Referenee Books:

- Basies of Digitization ko Sanjee

o -business Fundamental S0 K Bansal

bl XopiEn g

__gis g 1
R e BRI R e

e Mabedn Loadia 1C Dhingra
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M.COM. SECOND SEMESTER

SUBJECT: ORGANISATIONAL BEHEVIOUR AND WORK CULTURL.

COURSE CODEF: COM - No. of Credits: 4 Semester: 2™

Subject Titler Organizational Behaviorand-Work - Culture Marks 80120 100

Course Objeetives: To enhance behavior at work place and work culture,

L nit Course Content —Periods
I Oreanizational Behavior  Coneepts Fyaluation and Historical development of I3
Oreanizational  Behavior, Clarseteristies. Natare — elemems. Goals of
: Oreanizational Behuvior
Relationship between Managemenl and Organizational Behay o,

Fmergence and cthical perspective.

v Pepsonalin and - Antitide Source of personality ditlerences, Personality IS
strveture, Personality and behavior sell Paeem. Work attitude and - behavior
Fhices. Fapes of management elhics
1 Motivation in the work settine  Core phiases ol the process, Motivational 5
' challenges.  Achicvement  and - process, Motivational - models,  (Eguity.
—| I xpectanes ).
| Motivating performance  Goal setting and Reward sistems  Madel ol Goal
setting and perforniice resard systems i hich performanee work systen,
1o Work Culture Fypes ol corporaie culures, Performanee and Organizatonal - 13

i Culture. Work stress. nature. sources. elfeers ol stress. personality and siress.,
stress management
Suggesied Readings:
I, Stephen Robbins “Organizational Behavior “Prentice hall ol India 2005,
3 Hellvieue! Slocum Woodman “Organizational Behavior South- Western hamas learning 2001,
VoGS, Sudhar Manaeement coneepls dangd ¢ yreanizational Behavior™ RIBSA Pullishers Jaipur 2003
L Sherlekar “NManasement Value Oriented Halistie Approach™ Flimalay o Pubitishing 2007,
Additional Readings:

1. Terry George “Principles of mana ement”.
Y # I )
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M.COM. SECOND SEMESTER

SUBJECT: ADVANCED COST ACCOUNTING

COURSE CODE; COM -

Course Objectives: Lo provide theoretical as well as practical knowledee

No. ol Credits: 4 Semester; 2™

Mearks 80420 100

ol cost aceounting for

the enhancement of the skills of the students,

Unit
1.

Course Content

CNature and Seope of Cost Accounting (FTheory and Numeric) - Meaning.

natures need. scope and objeetives ol cost aceounting. DifTerence between
Finaneial Accounting and Cost Aceounting. | lements of Cost Classilication

ol Cost. Cost Unit and Caost Centre. Preparation o Cost Sheet. (NUmeric)

Standard Costing (Theory and Numerie) - Standard Costand Standard |

Costing. Stundard Costing and Budgetary: Control. Analysis of Yariance
Material Varianee. | abour Varianee and Oyverhead Varianee. Advantages and

disadvantages ol standard costing

Marginal Costing (Theory and Numeric) - Meaning and Objectives of

Marginal  Costine. Break  Tven \nalyvsis.Cost Valume Profit - Analysis,
Preparation ol Marginal  Cost statement. Varions  Decision Naking
Problems.(Mike or buy decision). Advantages and FLimitations of Marainal
Costing.

Product Life Cyvele Costing (Theory) - NMeaning ol Product | ile Cyele.
Phases and Characteristics of Product Lite Cyele. Stages of Product Lile

| Cyele. Features and henelits of Product |ile Cyele Costing

References:

Cost Accounting  Methods aind Practice- 15 K. Bhar

Cost Accounting  Problems and Solutionss b hanna- Pandey

V1 Cost Accounting - Maheswari

5. Cost Accounting  Jain and Narang

(. Cost Avcounting — Jawahar] ol

7 Cost Accountine  Mittal 1 ke Foa Mittal

8, Cost Accounting - No K. Prasad

Periods

IS
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VI.COM. SECOND S

MESTER

IBIECTS TAX PLANNING, GST AND MANAGEMENT

COURSE CODE: COM - No. of Credits: 4 Semester: 2

eent _ ~ Marks 80420 100

Course Objectives: 1o understand the basic shills ol tasation. To edueaie e students with e VATTOUS 1N

planning measures and devices
Funit Course Content | Periods
L | Tax Planning: (Theory) - Meaning of tax planning and manigement. 5
- | Principles and objectives of Fax Planmine. Nature and scope of tax planning and
management in the corporate sector. Tax evasion amd Tax avoidance-
Testifiention of corporae G planming  and - management, Lax  Planning
considerations i relation 1o Business, |
| Tax Authorities (Theory) - Income Tas authorities, Retarn of Inconie, Procedure |15
for Assessiment, Fypes of ussessment, Appeals and Revision. Advance pasment ol |
I ane Deduction and Calleetion of Tax at Souree
Interest and penaltics, Oflences and Proseeutions Rutund of Tax ‘
| 3, " Goods And Serviee Tax (GST): (Theory & Problem) - Introduction ol GsT, 1s
Kes Coneepts - bases under GST (¢ cntral GST (CGSTY Stae GST (SGST).
Updon Territors GST (UGS T Integrated GST (IGSI Flime of supply ol goods ‘
(Sec- 1) -time & value of supply- Time &supply ol serviee (See [3)- Change in
i fte o tas in respeet ol supply ol goods or services (See- 11y Value ol faxable |

supply(See-13).

|
i
I Input Tay Credit and Return under GST (Theory & Prablem) - Process of | 1>

aput Tas credit, Inpur Fas credit Cilzation. Input Fas Reversal
Reference Books:
tneame Tax Das and Praciices: Gaur and Narang
Diveet Tases- neome Taxe Wealth Tax amd Tas Planning 13 B3al

Notes ol Tnstitute of chartered Accountants of India on Avcounting For Goods and Service Tax.
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M.COM. SECOND SEMESTER

SUBIECT: MARKETING MANAGEMNT (FLECTINE)

COURSE CODE; COM - Na. of Credits: 4 Semester: 2

avenient (Ioleetive) e ) Marks 804020 100

Course Objectives: 1 he abjective al this course is t aeiTitte understanding ol The Coneeprmrmework

of marketing and its application in decision making under enviropment constraints.,

Unit Course Content _ Periods !
| | ¥ . M i . -
[ L Introduction - Coneept. Niture. Scope and Importanee of Marketing. Marketing | 5
1
| " ’ i - ¥ R " .
| Concept and its Fvalution. Marketing mixe Strategic Marketing |
| - , , _ e I

A Market Analysis and Seleetion  Macketing environment. Muacro and micro 15

components and their impacts on marketing decisions. Marke seamentation and
positioning. Buyer behavior, Consumer yersus arganizational buyers, Consumer

decision muking process

3. | Pricing Decisions - Factors allecting pricinges, Price determinmation, Pricing | 15
policics and strategies. Discounts and rebates |
| U Distribution Channels - unctions and Lvpes of Distribution ¢ hannels, | I |
| intermedinries. channel management Decision. Retailing and wholesaling

| 5 U Marketing Research Meaning and Scope of Marketing Research. .\1.‘11'L\.‘1il!:_'_l [ I

|

f Resenrel Provess

~ References:

1. Kotler. Philip-Marketing management. Analysis. Planning. implementation and control,
New Delhi. Prentice Hall of India, 1994,
20 Ramasway V.S, and Nama Komari- Marketing Management. Plamning Contril. New

Dyelhi. Macmillan 1990,

ol

Kotler. Philip and Armstrong. G- principles of Marketing, New Dethi. Prentice THall of
[ndia. 1997

Lo Nelameshant S Marketing in India: Cases and Readings. New Delhi Vikas 1988
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M.COM. 1] sem.

Mini projeet = 100 Marks




